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Introduction
Wishing is an important category of speech etiquette, whose importance in culture and in the life of society as a whole is undeniable. This is probably one of the few units of speech etiquette that can function in parallel with many other phenomena of speech etiquette, such as greetings, farewells, congratulations, condolences, gratitude, advice, etc.
Considering the word "wishing" you unwillingly pay attention to the meaning of the word itself consisting of a prefix по + желание (wishing). Therefore, wishing is directly related to the word desire. First of all, desire is a feeling, and to wish is the desire to have this feeling, to want (Vdovina, 2001) In Tatar language, the noun теләк has the same meaning as in Russian, i.e. a wish. The word теләк is derived from the verb теләү (to wish). In Tatar language, it is used most often in the tautological form "теләк теләү".
It should be noted that the use of the wish, both in Tatar and in English, is associated with various communicative situations. In this regard, the wishes may have an oral and a written form, and, in N.M. Mekeko's opinion, they are divided into standardized and individualized ones.
In the languages under study standard wishes are used: 1) at insufficient familiarity of communicants;
2) at the absence of time for the production of non-standard wishes;
3) at the absence of necessity to emphasize the nature of one's attitude towards an addressee; 4) at a strictly formal communication.
Individualized wishes are used: 1) when an addressee intends to emphasize his attitude towards a recipient;
2) when an addressee wishes to strengthen an established contact (Mekeko, 2001 ).
First of all, wishes are related to the holidays, in most cases, they are pronounced during the celebration of some events. Let's analyze the peculiarities of a wish use in the communicative situation "Congratulation".
Holidays are an important component of social life. The appearance of new holidays indicates that a society is undergoing profound changes. This fact indicates that a holiday is a significant cultural phenomenon that actively influences the development of the socialcultural paradigm of society. A holiday is a model of historical action aimed at selfdetermination and self-realization of a society.
Results and discussion
Each nation has its own traditions and customs that have evolved over many centuries and influence the norms of behavior in society, the perception and the assessment of the outside world by the members of this society. This applies both to national and family holidays. Tatar national holidays are divided into religious (Kurban-bairam, Uraza-bairam, Ramadan) and secular, celebrated depending on a season.
The calendar cycle of national holidays and ceremonies of Tatar people begins with Nauruz, which was celebrated on the day of the spring equinox (21-22 of March) according to the solar calendar. The Shakirds (the students of the madrasah) walked around the houses with songs-wishes of well-being and health and were treated by hosts in return:
Ач ишегең, керәбез. Nowadays, Nauruz is not celebrated by everyone, and the abovementioned poem is heard most often at schools where children put play scenes with teachers. Despite the fact that this holiday is rarely celebrated, the Tatars nevertheless congratulate each other in words, using the following formulas: Бәйрәм белән!, Нәүрүз бәйрәме белән!, Нәүрүз мөбарәк булсын, etc.
After the end of spring field work Tatars spend Sabantuy. This is the Turkic word meaning "Saban" -plow + "tui" -holiday (The newest dictionary of foreign words and expressions, 2007) . This is one of the most beloved holidays for the Tatars. Earlier, on the eve of the holiday, children collected gifts for future winners of the upcoming competitions traditionally. showed that they are standardized wishes like the following ones:
1.
Шатлыклар һәм уңышлар китерсен яңа ел!
Яңа елда яңа бәхетләр, яңа уңышлар алып килсен яңа ел!

3.
Season's Greetings, Best Wishes to all of you and Yours!
4.
Joy… Warmest Wishes for all the best of the season.
5.
I believe in Santa Claus, teddy bears, and friends and sending heart felt wishes for joy that never ends.
There are also individualized wishes together with the standard wishes, which, as a rule, begin with the gratitude for the greetings, followed by personal wishes -congratulations on
Christmas and New Year. Let's consider the examples from the Tatar literature:
-Сезне дә шулай ук. (Shirman, 2004) . So, the considered material allows us to conclude that the choice of a wish among British is determined by the social attributes of an addressee -primarily by age (Mekeko, 2001 ).
2) -
Unlike English, as was shown above, age characteristics tend to play a minor role in Tatar language. The social sign of an addressee can be only in polite/familiar forms of addressing.
Thus, observations showed that the majority of wishes (individualized and standardized), used on the occasion of this holiday in written form of speech, in both languages represent detailed statements that can be contrasted with extremely laconic phrases that are present in the oral form of speech:
Яңа ел белән! Happy New Year! / Merry Christmas!
In comparison with the wishes used in the oral form of speech, they are more emotional, expressive and expanded.
In Tatarstan 
Моңсу көздә бәйрәм ясап, Ничек туа белгәнсең?!
In this example, we cannot determine the age of a congratulated person, since the card does not pay attention to age. The main purpose of this message is to congratulate a man who was born in autumn with a wonderful holiday, with his birthday.
As was mentioned above, greeting cards in the UK are sent only to certain dates. It is curious that people who reached 100 years of age receive congratulations not only from relatives and friends, but also a congratulatory telegram from the Queen of Great Britain which is obligatory. It should be noted that most of the wishes for the occasion of this event belong to the individualized ones. Let's look at the following examples:
The heart that loves is always young.
Wishing you a year filled with love and joy.
Happy Birthday! -
The addressees of the older generation usually have the wishes in the form of advice, especially not to be sad about their age. Sometimes these wishes are expressed in a poetic form:
Another Birthday? The English are also encouraged to send some wishes on a child's birthday and when he becomes 1 year old. The parents report about the birthday of a child in newspapers, and a mother, as a rule, receives congratulations from relatives with the wishes for well-being and an early return home:
Congratulations -a ready -made family.
We hope you are all doing well, despite the shock,
And that you will be going home soon. Tatar (Mekeko, 2001 ).
Most of
On the basis of these wishes, we can conclude that regardless of the type of wishes (individualized or standardized ones), the social factors of addressees and recipients, and the tone of their expression, through the wishes of Valentine's Day, the eternal theme is always expressed i.e. Love.
Having carried out the comparative analysis of units concerning the thematic group "Wish", N.M. Mekeko noted that in Great Britain this holiday is celebrated by people of almost all generations. "Greeting cards -valentines" are received not only by young people, but also by the elderly and by children" (Mekeko, 2001 ).
Despite the fact that a greeting card is one of the most common types of congratulations (not counting a personal meeting), the congratulations by phone or by e-mail have become popular in recent years.
Thus, both the Tatars and the British have a lot of holidays, and each of them is accompanied by various wishes, depending on an event nature.
According to E.V. Vdovina, the fundamentally important difference between congratulations and wishes as etiquette statements is that they are not subject to the general rules of communication, but to their own rules and existing traditions since a man perceives greetings as a norm, as something natural. On the other hand, in the absence of an expected congratulation, the automaticity of normal communication is violated, since the event becomes an unpleasant one for the person who was not congratulated, however insignificant it may be (Vdovina, 2001 ).
The use of wishes at a greeting is a kind of occasional use of wish expressions, since the frequency of this situation predetermines the functioning of a rather limited range of units during a greeting. Analyzing the cases of wish use within the communicative situation "Greeting" in Tatar language, we came to the conclusion that in most cases they are used during the greeting of a person who is currently working. Of these, we can distinguish such expressions as "Алла ярдәм бирсен, Алла куәт бирсен" (Oh God, help me, please). The beginning of the work itself is accompanied by the following expressions: Ходайга тапшырдык, Хәерле сәгатьтә).
Sometimes, when a relative is visited, an interlocutor says the following wish entering the house: Хәерле бәракәт бирсен йортка. This wish is pronounced most often by the people of the older generation. A that, a speaker refers to God mentally.
Most of Tatar wishes perform only one of their functions in this case -the function of interpersonal relation regulation. We did not found wishes within the speech situation "Greeting" in English language.
The wishes are used frequently in the communicative situation "Farewell". Farewell is the final phrase following the thematic part of a dialogue, in which the results of speech interaction are summed up, they lay the prerequisites for the renewal of a contact in the future (Vdovina, 2001) . Depending on this, subsequent replies emerge, most often such wishes are used as the means of a smooth completion of communication at a mutual striving of interlocutors to this.
In the UK, most of the wishes within the communicative situation of "Farewell" and the written form of speech are the standard wishes that are realized with a specific indication of a wish object, i.e. only a wish object is expressed: With kind regards, With best wishes (Mekeko, 2001 ). Good-bye, Daddy, I hope that you are feeling as happy as I am (Arakin, 2003) .
It should be emphasized that the choice of wishes at parting depends on a situation, the personal relations of communicants, their mood and on communication style.
In the UK it is customary to send greeting cards with gratitude after a dinner party, a celebration, a gift, etc., which is sometimes accompanied by wishes. Therefore, in English speech a wish within the thematic group "Gratitude" is more often implemented in writing.
Having analyzed the gratitude cards, N.M. Mekeko came to the following conclusion: in spite of the fact that they represent individualized wishes, they can be divided into two groups:
comic and sentimental ones. Let's give some examples:
To thank you for your generosity. I should like to offer you my first born child. Oh heck, take them all! Especially for you, with heartfelt gratitude
The absence of this tradition in Tatar language makes it impossible to make the comparative analysis of the written wishes used in the communicative situation "Gratitude". Often the expressions of gratitude are found in oral speech by the expression of wishes. In most cases, the heart of such desires is represented by the appeal to the divine power. expression of gratitude in writing requires the explanation of the reasons, the motives for this speech action, in other words, it is necessary to explain why the speaker is thankful to his addressee.
In most cases we meet wishes in advertising texts, since the purpose of advertising is to make a consumer to buy and turn this desire into a necessity. That's why many advertising texts end with the phrases containing various wishes that strengthen the motive of advertising and give it an emotional coloring. Being a special kind of a text and possessing an enormous psychological impact on society, advertising actively functions as one of the most important means of intercultural communication.
We did not find advertising texts in Tatar language, we can give you an example in English:
Learn English successfully with ELS (Mekeko, 2001 ).
Most often wishes used in advertising texts are modal constructions with the forms of imperative mood. A wish object is expressed in them, as a rule.
Conclusion
Wishes, being a natural norm of communication, have a tremendous impact on people, as they aim to create a good mood in an interlocutor. As you can see, wishes have different forms of use in Tatar and in English, which characterize them as the most common unit of speech
etiquette.
An indispensable element of the wish is the element "I want you to be so" (Vdovina, 2001 ).
The content of the wish is chosen by a speaker with an emphasis on the generally accepted system of values, on the idea of a listener's value system, and finally on his own ideas about what is bad and what is good for an addressee, whether this wish is pleasant or unpleasant to an addressee.
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Thus, wishes are polyfunctional etiquette statements that can convey not only the meaning of a wish, but also combine one's own meaning with others, in particular with a greeting, a farewell, an advice, a gratitude and a compliment. A specific feature of wishes as etiquette statements is their attachment to certain communicative situations.
